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Executive Summary 
 
The outbreak of Covid-19 has had a significant impact on our economy due to the contraction of 

economic activities. Governments around the world urged citizens to socially distance themselves 

and many even ordered strict restric- tions on travel and mobility. In Japan, the government 

announced the state of emergency and urged its citizens to strictly adhere to prevention measures, 

and asked restaurants to temporally close or shorten their opening hours. These measures caused 

most industries to incur significant losses with the tourism industry being one of the hardest hit. In 

response, the Japanese government introduced a national economic policy, that is, the Go To 

Travel Campaign to revitalize the tourism industry. The campaign was conducted from July to 

De- cember in most prefectures and provided coupons of up to 50% of all travel fees for all 

domestic travels as long as certified services adhering to public health re- quirements were used. 

Despite its significance and monetary commitment made by the Japanese government, there is 

still a lack of literature investigating the effectiveness of the policy. This paper provides insight 

for both policymakers and academia by quantitatively assessing the efficacy of the policy on 

increasing the occupancy rate of tourism accommodations using difference-in-difference analysis.  

The analyses presented in the paper demonstrate that,  for all types  and sizes of accommodations, 

the policy successfully increased the occupancy rate by over 40%. 


